




Section Marks Questions to be 

answered

Total Marks

Section A 2 marks each Answer 5 out of  7 10

Section B 5 marks each Answer 3 out of  4 15

Section C 15 marks each Answer 3 out of  4 45

Total = 70



Course Outline

Unit Topics 

1

Introduction to 

Marketing 

Meaning and Definition, Goals, Concepts of  Marketing, Approaches to 

Marketing, Functions of  Marketing, Recent trends in Marketing –Green 

Marketing and Grey Marketing, Retailing, Relationship Marketing, Customer 

Relationship Marketing and Social Marketing.





Course Outline

Unit Topics 

2

Marketing Environment

Types of  Environments -Demographic, Economic, Natural, Political, Legal and 

Socio-Cultural Environments. Market Segmentation –Meaning and Definition, 

Basis of  Market Segmentation, Consumer Behaviour –Factors influencing 

Consumer Behaviour.





Course Outline

Unit Topics 

3

Marketing Mix

Meaning and Elements, Product, Product Mix, Product Line, Product Life 

Cycle, Product Planning, New Product Development, Branding, Packing and 

Packaging, Pricing –Factors Influencing Pricing -Methods of  Pricing 

(meanings) and Pricing Policy, Physical Distribution –Meaning -Factors 

affecting Channels of  distribution -Types of  Marketing Channels, Promotion –

Meaning and Significance of  Promotion -Personal Selling and Advertising.





Course Outline

Unit Topics 

4

Digital Marketing

Introduction, Features, Process of  Digital Marketing, advantages and 

disadvantages, E-Marketing, Mobile Marketing, Market Disruption caused by 

Digital Marketing, Challenges and Suitability of  Digital Marketing in India





Course Outline

Unit Topics 

5

Services Marketing 

Meaning of  Services, Characteristics of  Services, Classification of  Services, 

Marketing of  Services, Difference between Products and Services Marketing, 

Challenges of  Services Marketing, Marketing Mix in Service Industry, Growth 

of  Services Sector in India.
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