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Question Paper Pattern

& External Paper: 70 marks

Section

Section A

Section B

Section C

Marks

2 marks each
5 marks each

15 marks each

Questions to be
answered

Answer 5 out of 7
Answer 3 out of 4

Answer 3 out of 4

Total Marks




Chapter 1

Course Outline

1 Meaning and Definition, Goals, Concepts of Marketing, Approaches to
Introduction to Marketing, Functions of Marketing, Recent trends in Marketing —Green
Marketing Marketing and Grey Marketing, Retailing, Relationship Marketing, Customer
Relationship Marketing and Social Marketing.




Chapter 1

& Expected Questions:
& What are the functions of Marketing

& Recent trends in Marketing

¢ Differences between Marketing & Selling

¢ What are the approaches to Marketing

¢ Meaning, Definition, Characteristics of all the recent trends



Chapter 2

Course Outline

2 Types of Environments -Demographic, Economic, Natural, Political, Legal and
Marketing Environment  Socio-Cultural Environments. Market Segmentation —-Meaning and Definition,
Basis of Market Segmentation, Consumer Behaviour —Factors influencing
Consumer Behaviour.




Chapter 2

& Expected Questions:
¢ Factors affecting marketing environment
& What are the basis for market segmentation

& Factors affecting consumer behavior
& Any 2 factors explanation

¢ Meaning & Definitions
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Course Outline

3 Meaning and Elements, Product, Product Mix, Product Line, Product Life
Marketing Mix Cycle, Product Planning, New Product Development, Branding, Packing and
Packaging, Pricing —Factors Influencing Pricing -Methods of Pricing
(meanings) and Pricing Policy, Physical Distribution —-Meaning -Factors

affecting Channels of distribution -Types of Marketing Channels, Promotion —
Meaning and Significance of Promotion -Personal Selling and Advertising.




Chapter 3

& Expected Questions: *Most important chapter™
¢ What is new product development + Process of new product development
¢ Explain PLC with characteristics of each stage

¢ Factors affecting channels of distribution

& Types of marketing channels, difference between personal selling & advertising, Factors
influencing pricing, objectives of pricing.

¢ Definitions, Expansions of short forms (AIDA, DAGMAR)



Chapter 4

Course Outline

4 Introduction, Features, Process of Digital Marketing, advantages and
Digital Marketing disadvantages, E-Marketing, Mobile Marketing, Market Disruption caused by
Digital Marketing, Challenges and Suitability of Digital Marketing in India




Chapter 4

& Expected Questions:
¢ Challenges & Suitability of Digital Marketing in India

¢ Advantages & Disadvantages of Digital Marketing
& Market disruptions caused by Digital Marketing

¢ Meaning, Definitions.



Chapter 5

Course Outline

5 Meaning of Services, Characteristics of Services, Classification of Services,
Services Marketing Marketing of Services, Difference between Products and Services Marketing,
Challenges of Services Marketing, Marketing Mix in Service Industry, Growth
of Services Sector in India.




Chapter 5

& Expected Questions:
& Classifications of Services Marketing
¢ Difference between product & service marketing

® Growth of Service sector in India

¢ Challenges of Services marketing

& Characteristics of Services marketing

¢ Meaning & Definition
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. Define Service. Explain the various types of Services.
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. Elaborate the various approaches in the study of marketing.

— ’ o —— yod et mdyd O\ g, cdadudda g
SR TICIRTRT VG ODIE AERIMTR) TOR.
- 5 o

. Explain the factors responsible for the growth of service sector in India.
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. Explain the factors influencing on consumer behaviour.
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SECTION-C

Answer any three questions. Each question carries fourteen marks. (3x14=42)

Explain the functions of marketing.

Explain the bases for market segmentation.

Explain the stages involved in new product development.
. Define services. Explain the characteristics of services.

. Explain the characteristics and economic significance of tourism.
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Answer any three of the following questions. Each question carries fourteen marks.
(3x14 =42)

Explain the approaches to the study of Marketing.
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. What are external macro environmental forces ? Explain.
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. What is product planning ? Describe the factors influencing product planning.
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. Explain briefly, the significance of Tourism.
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. Explain different types of services.
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SECTION-C

Answer any three of the following questions. Each question carries
fourteen marks : (3x14=42)

7. Define Product Planning. Describe the factors Influencing Product Planning.
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. Explain the different types of services.
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. Explain the bases of market-segmentation.
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. What is promotion ? Explain its significance.
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. Explain the approaches to the study of marketing.
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Links

& http://www.jaincollege.ac.in/jecvvp/



http://www.jaincollege.ac.in/jecvvp/

Thank You

By,
Ajay Nityananda
Assistant Professor



